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Asia’sI PENOINENCE ECANIES
Thanh; tich cliar chalFATaINEanNES §

= 2000: 18 Lions - 2000: 18 giai
= 2002: 25 Lions - 2002: 25 giai
= 2004: 47 Lions - 2004: 47 giai
= 2006: 63 Lions - 2006: 63 giai
= 2008: 94 Lions - 2008: 94 giai
= 2009: 103 Lions - 2009: 103 giai
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Asian COUNtHESHPEROHINaNGE
at Cannes:
Thanh tich cua cac nuec chall A tal Cannes:

= India: From 4 Lions in 2004 to 25 Lions in 2009 - An
DPé: tr 4 giai trong nam 2004 1én 25 giai trong nam 2009

e 1hHailand: From 2 Lions in 2000 to 15 Lions in 2008 -
e | Nai Lan: tr 3 giai trong nam 2000 |én 15 giai trong
nam 2008

Japan: From 2 Lions in 2000 to 31 in 2009 - Nhat Ban:
tlr 2 giai trong nam 2000 Ién 31 giai trong nam 2009

(¥ == Malaysia: From 1 in 2000 to 11 in 2008 - Malaysia: tw
1 giai trong nam 2000 Ién 11 giai trong nam 2008




JUNE 2010

57TH INTERNATIONAL ADVERTISING FESTIVAL

he smallemakers:
Cac thi trtiena ho en:

" The Ph|||pp|nes ,1in 2004
1in 2005, 3 in 2006, 4 in 2007,
1in 2008 and 2 in 2009

Philippines: 1 giai trong nam 2004, 1 giai trong nam 2005, 3 giai trong nam
2006, 4 giai trong nam 2007, 1 giai trong nam 2008 va 2 giai trong nam 2009
* Hong Kong: 1 in 2000, 6 in 2009 (including Grand Prix Design)

Hong Koéng: 1 giai trong ndm 2000, 6 giai trong nam 2009 (bao gom giai
Grand Prix cho thiét ké)
" Indonesia: 1 in 2007, 2008 and 2009
Indonesia: 1 giai trong nam 2007, 1 giai trong nam 2008 va 1 giai trong nam
2009
= Vietnam: 1 in 2003, 1 in 2007 and 2 in 2008

Viét Nam: 1 giai trong nam 2003, 1 giai trong nam 2007 va 2 giai trong nam
2008
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And the nexteiarstaiiises:
Va Ngoi Sa0HGAMIED CHECHEE -
*: China — Trung Quéc

* 1 Lion in 2005 — 1 giai trong nam 2005

= 2 Lions in 2006 — 2 giai trong nam 2006

= 2 Lions in 2007 — 2 giai trong nam 2007

" 6 Lions in 2008 — 6 giai trong nam 2008

= 15 Lions in 2009 — 15 giai trong nam 2009




Can small cotRtigESRANVINR cof‘i”§‘i”§‘l‘.‘é‘ﬁ”t1§7.

[iéul cac qUOC gialmHeICe! tHE CHGREDAIYER
New Zealand (population 3 million) - @ W *
New Zealand (Dan so: 3 triéu nguci) _
= 2004: 7 Lions, 10th in world — 2004: 7 gidi, ding th(r 10 trén thé gioi
= 2005: 6 Lions, 13th in world — 2005: 6 giai, dirng thir 13 trén thé gici
= 2006: 18 Lions, 8th in world — 2006: 18 giéi, dirng thtr 8 trén thé gici
" 2007: 22 Lions, 6th in world (incl. 2 Grand Prix) — 2007: 22 giai,
dirng thr 6 trén thé gidi (Trong dé cé 2 giai Grand Prix)
= 2008: 23 Lions, 8th in world — 2008: 23 giai, ding the 8 trén thé gid
= 2009: 21 Lions, 11th in world— 2009; 21 gidi, dirng thir 11 trén the
Qic

w
*
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Highlights™=Diemmolbat
= Japan: multiple Grand Prix — Nhat Ban: doat
giai Grand Prix
= India: first Grand Prix in Direct — An D6: doat
gidi Grand Prix trong thé loai Marketing truc
tiep
= Hong Kong: first Grand Prix — Hong Kéng:
doat giai Grand Prix
* Palme d’Or 2009: Phenomena Thailand —
Palme d'Or 2009: Phenomena Thailand
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What does thistmean ter ViEmame:
Dieu nay: oV nghiargiveiViewmNamizas

B Advertising is produced to sell and create awareness for
your clients

B Quang cdo dwoc tao ra dé ban va tao sw nhan biét cho
cac khach hang cua ban

B Awards are a by-product, not the starting point
B Giai thwdng 1a sdn pham phu, khéng phai diém kh&i dau

*
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The ImperaicEroiFaWales
Tam quan trong cla'cae giairthitieng F
The Impoertance’ o Festivals
and attending them
Tam quan; trong cua cac LLenrhoanVa
Viec thami gia vao cac liEnrheanimnay
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HA Ad ertisin gF’r al
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What eventstarenmponant?
Sutkien nae; quanttrenyg?:

" Spikes Asia
= Cannes Lions
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How! cant Vietham derheer?
Lam sao deé: Viet Nam thitdatrothenhr:

= Attend the key events — Tham gia cac sw kien
guan trong

= Work on big ideas — Phat trién nhi¥rng y twéng I&n

" Ensure the quality of your entry is good — Pam
bao chat lwong tét cho bai thi cua minh

= Stick to your culture — Gan lién v&i nén van hoéa

*




lIp 1l = Pizza Delngnt




Clip 2 = HavellSiSylvania




Clip 3'— HappyDERRPaIdce
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Tihe role off StnrElewerMedia
aS| QU representative
Vai tre clia Sun ElewerrMediavei
tur cach dail dien cliarchiing Lol
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